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Abstract: The research set out to assess how analytics applied to large amounts of data may help revolutionize the global 
economy. Consultants versed in marketing transformation and the use of big data served as the sample for this research. A total of 396 
consultants were invited to take part in the research by receiving the online survey questionnaire; however, only 118 actually got around 
to starting the survey. The fact that barely half of businesses generate business events and just a quarter of businesses assess critical 
performance metrics like profitability demonstrates the necessity for such information. It raises the question of whether or not this 
category is in high demand. The genuine effect is more significant than whether the change is radical or revolutionary, at least from a 
pragmatic point of view. In addition, recent research indicates that enterprises can provide exact customer support using the new 
interface, which is consistent with the expected growth in post-purchase boost. Given the prevalence of these shifts, the results are not 
surprising. Because of the proliferation of mobile and social apps, consumers now have more options than ever before for gathering 
the information they need to make educated purchasing decisions. This research reveals that both institutions and consumers have higher 
expectations for the use of automation and self-service communication. The findings confirmed the importance of such feedback in 
providing a foundation for companies to validate their concerns. 
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1. Introduction 

Businesses, governments, and companies in today's digital 
world need to amass massive amounts of data for use in 
making decisions. Large amounts of data are collected, 
but they are useless unless we can recognize patterns and 
make conclusions from them [1]. In today's digital 
environment, all businesses have access to data that 
should be utilized to guide decision-making and ensure 
they are in step with digital transformation trends 
internationally. All aspects of current global economic 
decision-making rely heavily on the economics of data, 
digital transformation, and analytics [2]. Whether it be 
healthcare, manufacturing, retail, or public 
administration, today's market success requires data- 
driven choices from every company. Organizations in the 
fields of production technology and information are 
increasingly looking to use AI or find AI-based businesses 
to work with. Artificial intelligence may help individuals 
operate more efficiently or spend less time at the office by 
eliminating the need for laborious tasks. Therefore, AI 
will help the marketing business by enhancing digital 
marketing and the analysis of markets [3]. 
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According to the narrative, market actors may generate 
enormous value with the use of big data. Is it true that 
more data always means better communication? [4] 
claimed that limited information "is so important to 
people, it is these tiny little spoons that we take out 
whenever we search, chat, listen, buy or do anything else 
online". Similarly, [5] suggests using very limited data, 
such as anecdotal reports from bars, gyms, cars, houses, 
and eating establishments. When these apparently 
unrelated pieces of information are put together, they 
often reveal crucial causal links that Big Data has been 
missing. In Medallion, it's a significant question mark to 
tailor the marketing process utilizing the aforementioned 
technologies to analyze large or tiny data: customer 
privacy. It is important to recognize the potential privacy 
risks associated with this data collection. On May 25, 
2018, the EU General Data Protection Regulation (GDPR) 
will become fully effective, even for non-EU businesses. 
GDPR compliance is mandatory for any firm handling 
customer, resident, or business data from the European 
Union. CEO of Google parent company Alphabet, Eric 
Schmidt, elaborates [6]: Big data is becoming a practical 
reality. This information is being gathered by the 
machines we use on a regular basis. This leads to a 
particular question, who is utilizing this data and why?" 
Some individuals avoid providing personal information 
for fear of data gathering and misuse pay for supposedly 
free services. 
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